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PRELIMINARY AMENDMENT 



Commissioner for Patents 
Box Patent Applications 
Washington, D.C. 20231 

Sir: 

Prior to examination of the present Application, Applicant respectfully requests that the 
above-identified prior application be amended as follows: 



In the Claims: 

Please amend claims 22-29 as follows, whereby these claims are now renumbered as claims 
21-28: The changes to these claims are provided in a section entitled "Version With Changes 
Shown": 

21. (Amended) A method of providing information according to claim 16, further 

comprising: 

displaying the information on a status bar, wherein the information is a current credit 
account balance of a remaining amount of credits and/or coupons of the consumer. 

22. (Amended) A method of providing information according to claim 16, further 
comprising: 



Atty. Dkt. No. 062908-01 12 

displaying targeted advertising initiated by a program sponsor or a participating retailer. 

23. (Amended) A method of providing information according to claim 22, wherein the 
targeted advertising is provided by the program sponsor or the participating retailer. 

24. (Amended) A method of providing information according to claim 3, wherein the 
targeted advertising is content-specific advertising that is displayed on the status bar. 

25. (Amended) A method of providing information according to claim 22, wherein the 
targeted advertising is displayed on a content portion of the display which displays the content to 
the consumer. 

26. (Amended) A method of providing information according to claim 25, wherein the 
targeted advertising is or content-specific advertising geographic-location-specific advertising. 

27. (Amended) A method of providing information according to claim 20, wherein the 
display of the information is continuously updated to reflect accumulation and/or use of credits 
and/or coupons by the consumer. 

28. (Amended) A method of providing information according to claim 22, wherein the 
targeted advertising is displayed as being superimposed on a content portion of the display which 
displays the content to the consumer. 
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REMARKS 



By way of this preliminary amendment, claims 22-29 have been renumbered as claims 21- 
28, since it was recently found that there was no claim 21 in the application. 

Respectfully submitted, 



Date: October 18, 2001 



By_ 



FOLEY & LARDNER 
Washington Harbour 
3000 K Street, N.W., Suite 500 
Washington, D.C. 20007-5109 
Telephone: (202) 672-5416 
Facsimile: (202) 672-5399 



Brian J. McNamara 
Attorney for Applicant 
Registration No. 32,789 
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VERSION WITH CHANGES SHOWN: 

IN THE CLAIMS: 

[22] 21. (Amended) A method of providing [information] information according to 
claim 16, further comprising: 

displaying the information on a status bar, wherein the information is a current credit 
account balance of a remaining amount of credits and/or coupons of the consumer. 

[23] 22. (Amended) A method of providing information according to claim 16, further 
comprising: 

displaying targeted advertising initiated by a program sponsor or a participating 

retailer. 

[24] 23. (Amended) A method of providing information according to claim [23] 22, 
wherein the targeted advertising is provided by the program sponsor or the participating 

retailer[,]. 

[25] 24. (Amended) A method of providing information according to claim [24] 23, 
wherein the targeted advertising is content-specific advertising that is displayed on the status 
bar. 

[26] 25. (Amended) A method of providing information according to claim [23] 22, 
wherein the targeted advertising is displayed on a content portion of the display which 
displays the content to the consumer. 

[27] 26. (Amended) A method of providing information according to claim [26] 25, 
wherein the targeted advertising is or content-specific advertising geographic-location- 
specific advertising. 
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[28] 27. (Amended) A method of providing information according to claim 20, 
wherein the display of the information is continuously updated to reflect accumulation and/or 
use of credits and/or coupons by the consumer. 

[29] 28. (Amended) A method of providing information according to claim [23] 22, 
wherein the targeted advertising is displayed as being superimposed on a content portion of 
the display which displays the content to the consumer. 
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